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CLIENT RESOURCE

Understanding Google
& Al Search Changes

What shifted at the end of 2025 and
what it means for your website



H | | Search is changing quickly. Toward the end of
e O 2025, Google rolled out several major updates at

Y the same time Al-powered search tools became

there. more widely used. These shifts changed how
websites and local listings are evaluated and
displayed.

This resource was created to explain what
changed, what we are seeing across client sites,
and what actually matters right now, without
technical jargon or panic-driven advice.

Our goal is to help you understand what is
happening so you can move forward with clarity
and confidence.
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Co-Founders of TME Brand Marketing

TME BRAND MARKETING | WEBSITES + SEO FOR THERAPISTS



marketing moms

WHY YOU ARE SEEING THIS

We are sharing this because we actively
monitor search performance, Google updates,
and emerging Al search behavior across client
websites. When consistent patterns start to
appear, we translate what is happening into
clear, grounded guidance so you are not left
guessing or chasing noise online.

Many business owners noticed slower
visibility, ranking shifts, or inconsistent
performance in late 2025.

This has been happening across industries
and is not a sign that something is wrong
with your website.
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Y7 \ WHAT ACTUALLY CHANGED

1. Google now prioritizes clarity over keywords

/ Google has continued moving away from rewarding
: long, keyword-heavy pages. Instead, it prioritizes
content that clearly explains services and answers
real questions. (Good news! If you went through our
StandOut Plan, you’re already passing this test!)

Pages that explain who a service is for, what it helps
with, and what to expect tend to perform better than
pages that try to say everything at once.

This is why FAQs have become increasingly

IMportant. €= 1uis Is THE KICKER THAT MOST

OF YOU NEED TO ADD TO YOUR
SERVICE/SPECIALTY PAGES

2. Al search tools pull direct answers, not full pages

Al search tools do not read websites the way humans
do. They look for structure and clarity, including:

Clear headings
Direct answers to common guestions

- Structured sections like FAQs

Consistent information across platforms
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\ / \ 3. Google Business Profiles are under heavy review

BIGGEST ISSUE WE ARE SEEING! PLEASE

: CHECK YOUR GOOGLE BUSINESS PROFILE
/ /\ AND SEE IF YOU SEE ANY WARNING
) LABELS OR SIGNS AND LET US KNOW!

Google introduced stricter checks on local listings,

especially for service-based and virtual businesses.
This has led to:

e Slower verification timelines
e Temporary visibility drops
e |nconsistent local search results

Even well-established profiles have been affected.
This is an industry-wide issue and not a reflection of
the quality or legitimacy of your business.

4. Newer websites are being evaluated more
slowly

Google is taking longer to fully trust and rank newer
websites. Instead of quick early traction, sites are
now evaluated over a longer period.

This means performance may appear quieter at first,
. even when everything is set up correctly.

\ A BIG TIMELINE DISRUPTOR BUT NOT A

“MAKE IT OR BREAK IT” ISSUE
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WHAT WE ARE SEEING ACROSS
CLIENT SITES

Across many sites launched or updated in late 2025,
we are seeing similar patterns:

e Short-term dips or plateaus in visibility

e Google Business Profiles fluctuating or taking
longer to show activity

e Al tools pulling partial or inconsistent information
early on

These patterns align with how Google and Al systems
are re-evaluating content. They are not indicators of
poor setup or mistakes.

WHAT THIS DOESNOT MEAN

Your website is hot broken

Your SEO work did not fail

You did not do something wrong
You do not need to rebuild your site

These changes are about how search engines
evaluate information. They are not a reflection of the
quality of your work or your practice.
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WHAT MATTERS MORE NOW

Search engines and Al tools are prioritizing:

Clear service explanations

Structured content like FAQs

Consistent information across platforms
Trust and accuracy over volume of content

Small, strategic updates now carry more weight than
large overhauls.

WHY WE FOCUS ON SMALL,
STRATEGIC UPDATES

When search systems change, it can be tempting to
make big, fast adjustments. In reality, search engines
reward consistency and clarity over constant
restructuring.

This is why our focus remains on targeted updates
that improve how your site is understood, rather than
chasing every new trend or algorithm shift.
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WHAT HAPPENS NEXT

As these updates settle, most websites begin to
stabilize over time. Visibility builds gradually, not all at
once.

In the additional resources we are sharing, you will
find:
e A checklist for strengthening your Google Business
Profile
e A checklist for simple website actions that support
visibility

These steps are meant to be practical and
Mmanageable. You do not need to do everything at
once.

FINAL REASSURANCE

Search is evolving, but the goal has not changed.
Google and Al tools want to show clear, helpful,
trustworthy information to real people.

Websites that focus on clarity, consistency, and
usefulness are well positioned for where search is
heading next.

Our role is to monitor these shifts closely, translate
what matters, and help you adjust without
unnecessary stress or overhauls.
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More About Us

We're a small, high-touch team that blends branding, design, content, and SEO
in a way that feels calm and collaborative for business owners.

Alyssa (pictured middle) is our brand and design guru — she shapes your
visual identity, guides your brand direction, and designs a website that feels
grounded, inviting, and unmistakably you.

Jennifer (pictured left) is our tech and SEO master — she handles the backend
magic, search optimization, site speed, and all the structural pieces that help
your website actually perform.

Melissa (pictured right) keeps your entire project moving — she manages the
timeline, schedules calls, organizes tasks and edits, and makes sure
communication stays clear, direct, and stress-free from start to finish.

Behind the scenes, we also partner with 3-5 work-from-home mom contractors
who support design, content, admin, and quality checks.

We're a boutique team by choice:
small enough to support you
closely, and skilled enough to
deliver a website that feels
personal, strategic, and ready to
bring in more of the clients you
love.




